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Working in Vietnam

Young designers working overseas introduce
their experience abroad, their thoughts on
local cultures, and how they have reflected
them in their work.



CHITORIUM VO

Ho Chi Minh
([ ]




2009 RRAFAFRIZRMRBEBEFEYR LR BT
FE #MABHAMBEAL KHFETABEHE

20185 AMANMFLHE (N1 742 BIBEES LU/ X)E)

20205 AH#7 Y 7 HIEREFHE H5

20215 AMHMEARIRE A

Masanari Kishimoto

2009 Master of Engineering in Architecture, The University of Tokyo

2009 Architectural Design & Engineering Division, OBAYASHI CORPORATION

2018 Hai Phong Site Office, Hanoi Branch Office, OBAYASHI VIETNAM CORPORATION

2020 Building Design Department, Asia-Pacific Regional HQ, OBAYASHI CORPORATION (con)
2021 Architectural Design & Engineering Division, OBAYASHI CORPORATION
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Values and Aesthetic Senses in Vietnam

The first time | landed in Hanoi in 2018, | was greeted by hot weather
and blue skies. Scenes of daily life unfolded on railroad tracks. The
lights of skyscrapers were a brightness unthinkable in Japan. Yellow
colonial architecture, colorful Chinese-style Buddhist temples—
the chaotic, unfamiliar cityscape gives me a different feeling of
excitement. | feel this way not because of the heat, but because I'm
a foreigner.

Designing abroad means working with people with different value
and aesthetic senses. It is not about totally denying or accepting
each other's differences. Perhaps it is easier for me, as a foreigner,
to create new values that are not normal both in Japan and Vietnam.
With this in mind, | am living invaluable days pursuing better design
with Vietnamese people. (Returned to Japan in October 2021.)
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City, People and Nature in Vietham
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It has been almost three years since | received an offer to work in
Vietnam.

In Ho Chi Minh City, my first Southeast Asian city, French colonial
buildings are scattered among skyscrapers, and beyond is a
landscape of chaotic streets filled with excitement, large markets,
and overwhelming sound of motorbikes.

At construction sites, brick walls give a sense of indigenousness
of architecture. Many of the bricks here are fired in factories in the
Mekong Delta.

As | walked along the bumpy sidewalks, trying not to get run over by
a motorcycle, | thought of the high level of Japanese technology and
Vietnam’s infinite possibilities. | am enjoying life here to the fullest,
always thinking about what | can gain from the city, people, and

nature, and how | could contribute to them.

AEFEAER Kentaro Matsuno
2009%F BEZBAFZFAZRETIZMERR BLHRE BT 2009 Master of Science in Engineering, Keio University
FE HASHAMEAL AHFEFATESH 2009 Architectural Design & Engineering Division, OBAYASHI CORPORATION
20195 AMAN MFLHE (R—F 3 > A4) 2019 Ho Chi Minh Head Office, OBAYASHI VIETNAM CORPORATION
20205 K7 D 7 X ERERETD HE 2020 Building Design Department, Asia-Pacific Regional HQ, OBAYASHI CORPORATION (con)
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With Feelings for Ha Long Bay

| was involved in the design of a shopping center in Hai Phong, the
largest port city of northern Vietnam, about two hours from Hanoi.
For this AEON MALL Hai Phong Le Chan, we developed a design
that expresses the character of the region in every part of the
building.

Hai Phong is located next to the beautiful Ha Long Bay, a World
Heritage site. With louvers, membranes, and aluminum panels
designed in the image of waves, sails and bubbles, the facade
resembles the sea, with its intention to make the facility a catalyst for
regional vitality.

On the grand opening day, there was a long line full of smiles. |
was certain that this building, which many people from Japan and
Vietnam had worked on, would become a building loved by the

community. (Masanari Kishimoto)

AEON MALL HAI PHONG LE CHAN
SHOPPING CENTER

Hai Phong

Vietnam

OTSUKA TECHNO VIETNAM
FACTORY PROJECT

Ho Chi Minh
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Communication with Universal Design Tools

The first project | led in Vietham was Otsuka Techno Corporation’s
first factory in the country.

The high solar altitude and great heat load in Vietnam makes it
crucial to block out the sun, and we also needed to create an identity
as a company from Japan. To fulfill these requirements, the main
facade was designed with a vertical lattice, a traditional Japanese
design.

It was very difficult to work with the locally employed staff and
subcontractors in English and Vietnamese, us being used to
communicating without words in Japan. We tried to communicate
proactively using sketches, and universal tools such as drawings and
mock-ups were a big help.

The new, one-of-a-kind factory in Vietnam is filled with accomplish-

ments from our challenge. (Kentaro Matsuno)



